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Introduction

The “AdWords Slap” also known as the “Google Slap”, is a phresestrikes
fear into most writers and web designers. While most of flodlseknow what it
IS, many people don't.

If you use, or are planning to use, AdWords to generate online busings&ry
important for you to be aware of the “AdWords Slap” and educate ybasstl
how to avoid it.

Whether you have no idea what the “AdWords Slap” is, or if you amgttgi
learn how to avoid it, this guide will provide you with valuable infation on
effectively marketing your website with the Google AdWords paogr

The primary goals of this guide are to help you avoid the “AdWords blatpdlso
to learn a few powerful tactics and tricks that will helphwncreasing your ads’
effectiveness and ranking. If you will know how to improve ¢h2gparameters
you will enjoy a dramatic increase in your site’s traffic and prdsiseties.

So, read on, my friend as the tips presented in this guide can hetp érest your
website won’t be stuck in the limbo between first page Googldtseand the
unfortunate ones at the very end.



Origins of the “AdWords Slap”
Why do people use Google for? Of course, to find information they need.

Typically, when a user performs a Google search, he or shaahisggfor a
particular type of item or answer to a specific question. Aleitly search engine
results, the Google user also gets AdWords results.

The AdWords results should be an effective form of advertiSWiten displayed,
these ads should provide readers with the type of information thegeliag
when they go to Google in the first place.

Imagine what will happen if people click on links or AdWords froooGle that
do not connect them to useful, relevant information? Of course, l&nikng page
Is not relevant to the search, the user will be dissatisdisd will lose confidence
in clicking on an AdWords ad in the future up to a point where he raigt
consider not using Google anymore.

No wonder then, that Google had to find a strict way to make surewsltrust
their search engine results.

When AdWords first hit, it was pretty much “anything goes”. Howe@®ogle
quickly realized that controls needed to be put in place to maintaintédggity of
the program.

Google knows that happy customers are likely to become loyal custame that
the only way to enjoy long-term success with the program is to suakethat
users consider AdWords to be a trustworthy source of relevant informat

So it only makes sense for Google to implement AdWords policiegrokebio
ensure that their users are happy.

At first it was the ad content that was placed under the Gaoglieroscope, and
then Google started examining the ad’s landing page. Soon afteorkks became
the main player in the AdWords game and so on...



As a result, many web developers had to change their mindset tdvearsing
keywords and writing copy for the landing pages associated with the Ald\Wor
program, to ensure that their sites give users what they want.

One thing was and is still clear - not adhering to Google’sragveg policy will
cause what has become known in the industry as the Google Slap,thaewas
first invented by Perry Marshall.

We are not sure what Google calls it but we like to catlat“@dWords Slap” it is
more accurate to our opinion.

Anyway, what ever one chooses to call this phenomenon it has only onmgiea
This is Google’s way of forcing problematic AdWords and their welepag
become better and more relevant, thus ensures their userfacsais

Before we find out exactly what the AdWords slap really is, how anadentify
it and what can be done to avoid it or to survive it. Let’s getili@r with some of
the most basic and important rules of the AdWords game:

The Rules of the AdWords Game

» Google rewards you for writing ads that are relevant to what @eogl
searching for

» Actual bid prices are determined by auction.

» In order for the keyword you are bidding on, not to become disabled, your ad

has to get clicked on at least 0.5% of the time it is shown.
» Each result page contains an average of 8-10 AdWords positions

B Your position on the page is determined by your bid price (the minimém is
cents), but note: the higher the percentage of people who click ond/¢line
Click-Thru Rate, or CTR), the LESS you have to bid to keep youri@osit



How to Identify the AdWords Slap?

The main idea behind the “AdWords Slap” is all about your Quality SEp5
and we will elaborate on that shortly but before we do that theiztaregs we
want you to be aware of:

1. If your QS is low, most likely you will get the “SLAP”.

2. There are 2 kinds of “AdWords Slap”: The Little Slap and theBap

The “Little Slap”

You can identify the “Little Slap” when your minimum bid per click gog in
increments of less than $1.00. This usually means that Googledidsdithat
your ads are very poorly targeted to the search engines.

Therefore, if you create an AdWords ad that is unrelated to tiveokdson your
site, you'll get the “Little Slap”, and the bids will stayaahigher minimum.

Also, if the keywords that you placed in the Ad Group aren’t placdukiad copy
you create for your site, it results in your minimum bids being hititaa normal.
Now that you have no keywords in your ad, Google will give you a verptone
on their quality scale. This results in their algorithm giwiog a higher Cost per
click (CPC) ratio.

One more way to incur the “Little Slap” is to tie your AdWorddino landing
pages that are only marginally related to the keywords in yourlaatk of a
strong relationship between the AdWords ads (in terms of keywords$hend
pages to which viewers are sent will keep the bids requiredit@atacyour ads at
a higher rate.




The “Big Slap”

The “Big Slap” happens when the CPC from your AdWords ad goes up $6-the
$10 range.

This is likely to happen in situations where Google has decidechthatabsite or
landing page to which viewers are being sent is, via the destindRL is either
of an extremely low quality, lacks relevance to the keywordsasibeen
blacklisted it altogether.

The “Big Slap” pretty much assures you that your site won’t be lsganyone,
anytime soon as the CPC is so high.

In other words, if Google perceives an issue with the destinatintt) which
people are being directed when they click your AdWords, you will geéBlige
Slap.”



Google Math and the Quality Score

In order to fight the AdWords Slap we need to first understand the begind it
which leans on one main thing — the Quality Score (QS).

Google calculates a quality score for each web site. The hagig's quality
score, the more easily it can be picked up by the Google spiders.

The Google quality score is calculated based on these parameters:

1.

A web site’s landing pagealso known as squeeze page — after the user
clicks on the ad he will be forwarded to this page

The keywords that are used and how they are being used.

The overall site makeupsites that are ranked highest in terms of content
have a variety of pages with quality information, numerous astiglth a
variety of keywords, links to other high-quality, keyword rich si(ébe
landing page is just one of them).

Reputation- sites that have been around for a long time will be considered
by Google as sites with strong reputation. But don’t get alarm#dtees are
many things that owners of relatively new sites can do to halp the
standing with Google.

A web site’s contenfQuality, originality, relevancy)



Fighting the “Slap”

Fighting the slap means making some changes in those paraitiatt influence
the quality score.

Here is “First Aid” to fighting the Slap (and shortly afteat we will dive into a
deeper water to get a better understanding).

If you got the little slap, fighting it can be a simple mattedoing a better job by
mainly making sure that your AdWords copy matches your landing page copy.

1. Double check the keywords used in your Ad group
2. Be sure that all keywords in the Ad group appear on the landing page.

If you got the big slap execute this simple guideline - learn froun successful
competitors or in other words: check out what your competitors, who are
successful with Google AdWords, are doing that is different fubat you are
doing.

1. Take one of your keywords and search it on Google.

2. Look at the AdWords on the top of the list.

3. You can tell by their top positions that they haven’t been “slapped.”
4. Follow their ads to see where they are pointed.

5. Once you know where ads of your “non-slapped” competitors are pointed,
you can easily point your AdWords in the same direction. This caa serv
the purpose of removing the “big slap” so you can enjoy a betteg @i
your ad.



One thing you need to remember when dealing with Google and the “AdWords
Slap” is that Google is very site oriented.

You can have an awesome landing page, optimized to their sparfscthat will
earn you a low CPC.

However, this is not enough to ensure success with Google. Yourrdandhi
overall website can have an impact on your standing with Google.

Google actually calculates a quality score for your website, wimphcts how
your website is treated by the Google search engine.
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Improving your Quality Score

Now that you know the fast cure for the AdWords slap iliness lgtdekper and
investigate how one can improve the overall QS of ones site.

Keywords Affect Quality Score
Keywords are what Google uses to see where your site should be placed.

Without them, you will end up in oblivion when potential customers seardheut
keywords associated with your site.

Detecting Your Main Keywords

Using the right keywords is very important and directly affects i

1. Make sure your keywords are targefedthe service or product that you
sell. Usually if you have a three words phrase, that's peaeittwill be
more targeted. (For example: Wedding invitation is good but Handmade
Wedding Invitation is more targeted if you are promoting such prgduct

2. If you have a general Ad group (Example — keywords related to
“Computers”) and this group contains keywords such as: “computer
hardware” or “computer software” it would be wise to split tr@mgroup
into smaller ad groups to make more targeted ad groups each cantainin
different main keywords.

Note: certain keywords that are very common (like bank, inserecredit cards,
home loans etc...) or trademarked keywords (like HP, BMW etc..lYaké a lot
of creative work to get them to show and place you higher on thehdestrthan
other sites or in other words will require the advertiser t@ laakigh quality score
before his/her ad will be visible.

For example, there are a many, many sites out there that hdwevith credit
cards. Simply placing the keywords “credit cards” on your site piglveon’t do
you much good. But, if you can come up with a creative way of puttspgiaon
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these keywords, such as “credit cards for bad credit” or “crepir cards”, you
will get a higher spot on the search list.

Use the Main Keywords in Your Ad

Once you know what your main keywords are make sure to place thenthen i
ad.

Design your ad to match the keyword, or main keyword for your site.dgoil
want to end up creating an ineffective ad, or one that could get ycklisted.
Make sure the ad is relevant to your purpose and to your keywords.

If you need to, you can always separate your keywords into groups, ahlled a
groups. For example, if your site deals with cell phones, then ydi hage the
following keywords: cell phones, camera cell phones, and Bluetodthhoeies.
Since there are people who are going to search out “camephopés” and a
different group who will search out “Bluetooth cell phones”, its ¢odycal to
place them in different ad groups so you can cater to both groups, thusgoubl
your Visits.

Just make sure that each different group has a specializedgguadja that will
show readers what they want.

For example: Bluetooth cell phone clicks will lead users to tha page of your
site where you advertise Bluetooth phones.

Another great way to ensure that your keywords stand out in your &dsss t
“keyword substitution” syntax, which looks like this:

{KeyWord: Bluetooth Cell Phones}

This will help to pull all the variations of the keyword into the ag/su will get
more hits.

12



Your Landing Page Is a Crucial Parameter
This is the most frequently overlooked part of the puzzle.

The first thing you should do is to make sure your landing page has rem#elS
components.

The second thing is to make sure your landing page is well @drgdty matching
the landing pages to each keyword.

To avoid the “AdWords slap,” you have to make sure that users \anchsir
“Bluetooth cell phone” don’t get sent to a landing page that jusireaamera
phones.

This would immediately turn off the visitors who are looking f@laetooth
phone and will lower your QS.

The best rule of thumb when dealing with landing pages is to haWkei@nt
landing page for each primary keyword.

Here’s an example with the “cell phone” keywords:

1. Your main page — your default landing page when there isn’t a spseific
of keywords typed in to point your users to another page in your site.

2. Your camera cell phone page — your default landing page for all your
camera cell phone keywords and their variations.

3. Your Bluetooth cell phone page — your default landing page for all your
Bluetooth cell phone keywords.

4. Your specials or discount cell phone page — your default landing page for
all your discounted or sale cell phone keywords.

13



Make sure to place the keywords in the title, text, tags,l@tedadline in each
different landing page.

This will help making sure that your visitors get to the rightplthe first time.
While this may at first seem like a ton of extra work, treeemany benefits. You
will get different visitors for each specialized keyword and laggiage, which
can double or triple your clicks and help out your QS.

Another great way to ensure that your visitors get to the righé péato repeat the
keyword for that page in several different locations on the pligde sure not to
overuse this technique, though. Doing so will result in copy that ladkesor
computer generated.

For example, you will have different brands of Bluetooth cell phonesémaelp
you to include your keyword (Bluetooth cell phone) and point visitors to the rig
pages.

The paragraph below illustrates this technique:

“With the rise of the Bluetooth technology, Bluetooth cell phones havg
become one of the “must-have” in the business market today. And, gll the
cell phone companies want in on the action! That's why you will find
some of the best prices on Bluetooth cell phones here, such as the ngw

Nokia Bluetooth cell phone, which has a slide-out keyboard, the Samgung
Bluetooth cell phone, which can hold up to 300 pictures, and the Kyogera
Bluetooth cell phone, where you can access the internet with a IightinL-

fast pace.

Please note: the above is a sample paragraph onéseHre fictional products that are
only used with the trademark name to show you the bagttavplace your keywords in a
paragraph of ad copy.
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While it might look a bit difficult to place keywords in your paigghs, it gets
easier with practice. By constantly looking over your pagesveeaking them,
you will be able to create great ad copy that will optimize yoywkeds to their
fullest.

Just from improving the placement of your keywords in the ads,ngipdiges,
and so on, and optimizing your keyword on your site, you will find thabithe
prices for your site will start to go down, in turn, giving yoloiedter placing in the
searches. And, you will find that the majority of your keywords stdlt to
become “un-slapped™
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Content Matters

Most site owners are concerned with getting a lot of conteiit thefir pages.
Quantity is important, and is one of the things that the Googlelsspiders look
for. However, quality is even more important.

You should strive to create pages full of content, but only if the nbirstgood.
Bad content can actually drive your CPC too high or ban your site froml&®o
searches.

Don’t lose sight of the importance of content. Whether you pay alfSEagine
Optimization (SEQO) writer to create content for your site or yatewt yourself,
make sure that your content is high quality and keyword rich.

If you have the money and you aren’t good at writing or familiar $E®
requirements, then hiring an experienced writer is the way tonge ke or she
will know what needs to be placed in your pages.

If you don’t have the money for a writer, and you opt to write your content
yourself, you need to make sure that you place the right type and quantity of
keywords in your site to ensure that Google search spiders wilthmok up.

If your budget doesn'’t allow you to hire someone to write your site, y@uwant
to at least hire someone who specializes in SEO to review yewansl
incorporate keywords into the text as appropriate.

Start off with a few pages that are well written and optnyiaur keywords. With
only a few quality pages, you can actually improve the QS of youarsiteeduce
the bids at the same time.

Make sure to include your keywords in your pages at least a f@s.tils you
write your pages, you should constantly check and update them to makieasure
they remain fresh. Be certain that your content is optimizecetoch engines.
This will take some time to complete, so you will probably Haveéo a bit at a
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time until you get the desired number of pages. Just make suy@thlaave real,
guality contenfor your pages so Google will pick up your site.

Now, you don’t have to spend a lot of time or kill yourself tryingreate the best
copy for your site. The easiest way is to search out your keywordgraedopy

for your site that mirrordyut not copiesthe sites that the Google searches pull up
first. This will help you to get the right content for your keywaadd business
while giving you some good copy to look at that has already passé&iapeétest.

A site mapfor your pages is always a good thing. Not only is this a plus to the
Google search spiders, but it’'s a plus to the users as Wtieylcan'’t find
something, they can easily search your site and find what they Meeddon’t
have to create anything super fancy, or produce one of those generaté¢obdne
will take your users forever to figure out; just a nice singjtke map will always

do the trick.
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URL Magic!

The displayed URL has a great affect on your QS and if you know how to
customize it you can improve your QS significantly and increase Vioks e
Yes, it works like magic!

Placing a specific product name in the display URL is an examlestdmizing
your URL.

Basically, you are creating a directory page with the name obfoy@ur
keywords in it. By using this technique, you will find that your “céitiwill
increase as users see that what they are looking for is WRhe

Here’s an example: using the cell phone keyword again:

Your ad is for the Nokia Bluetooth cell phone, so your ad copy looks somethin
like this:

Bluetooth cell phones

Mew Mokia Bluetooth Cell Phone
Order now and get free U.S shipping
www._bobscellphone.com

Now, let’s create the same ad with the keyword in the URExample:

www.bobscellphone.com/nokiabluetoothcellphor(®&®te: this specific URL is

too long so we will shorten it a bit and will elaborate on thattsfor

Bluetooth cell phones

Mew Mokia Bluetooth Cell Phone
Order now and get free U.S shipping
bobcellphone_com/bluetoothcellphone

Of course, you must make sure to create a new directory labeled
“bluetoothcellphone” for this to work.

This can be very beneficial to encourage clicks, because Goegewl see that
they are going to be taken directly to the page with the itetiilteg want to
order.

18
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And, you'll find that the conversion rate for the one with the speedlURL is
higher than the normal URL. Thus, URL magic!

Now, creating this kind of customization isn’t really that harau only need to
take the time to create different folders. But here’sla Becret —

Even if you don’t want to go to that trouble, you can simply pretend thatawe
that folder in your site and even use the URL with the keyword dastina it,
and Google will be thrilled.

Tip:

If you change the URL in your ad or change the keywords in your ad, suake
that you are creating a new ad group as well. The reason Gdbgte’s bots
don’t always come back around that fast to change the informationylmut if
create a new group and placing your keyword(s) in it, this is Htesiaway to get
better results from the bots and change your QS as soon as possdtiensgm
immediately.

Some more helpful tricks:

It is a good idea teliminate all, hyphensand underscore in your displayed URL.

We found that this URL:
K www.bobscellphone.com/nokia-blue-tooth-cell_phone

Create this URL instead which works better:

| | www.bobscellphone.com/nokiabluetoothcellphone

19
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Also, capitalizing your URL keywords ensures that you get the best clicks on
each. For example, to optimize the phrase “Nokia cell phone,” use
“NokiaCellPhone”.

Keep in mind that you are limited to 35 characters in your domain namhgaeur
displayed URL is too long try to shorten it by eliminating the ‘wiiav example
or playing with the term.

For example you can change this displayed URL:

www.bobscellphone.com/nokiabluetoothcellphon

To:

bobscellphone.com/NokiaBluetoothPhones

Or:

bobscellphone.com/NokiaBluetoothCel

Or:

bobscellphone.com/BluetoothPhones

If you feel you need to really shorten your displayed URL in such mahaieit t
looses its meaning do yourself a favor and get another domain nanseréiated
to the topic but is shorter.

Example:bobcellphone.cominstead obobcellphones.comor:bcellphones.com

Even if you find something you like and is suitable but@aM extension is
already taken, it's worth trying it with. &IET or evenINFO extension:

bcellphones.netor bcellphones.info

20



The Right Way to Work with AdWords

As you might have noticed, it's the little things that makedifference and that

comprise our guidelines.

When setting up your AdWords account, or changing it, now that you have a
better idea of how to avoid the “AdWords Slap,” there are argyortant tips
that can help you get the most for your buck:

Set your cost per-click low.

The Google site will “suggest” $5.00, but this is much higher thaessacy.
Fifty cents is a good CPC to start with.

Make sure that you bid on the right keywords.

Keywo

Not sure what search terms to bid on?
Enter a term related to your site and we will

rd Selector Tool

show you:

& FRelated searches that include your term

& How many times that term was searched

on last month

Get sugqg
saconds)

estions for: (may take up to 20

|d|:|g food Q

Note: All suggested search terms are subject
to our standard editorial review process.

Searches done in March 2007

181241

dog food recall

52909 dog food

20216
13426
13310
13209
12727
10025
8197
7693
F225
6718
6667
6066

dog dog food recall
diamond dog food recall
dog food pedigree
dog food iams

cat dog food recall
dog food nutro

dog food purina

dog food recipe

diet dog food science
2007 dog food recall
dog food recalled

dog food wellness

Do your homework. Find out what
keywords people actually use when they
are conducting web searches for products
and services like yours.

But you don’t have to guess.

There are a number of tools that can help
you with this task.

One of the free resources that can help you
determine the best keywords to use is the
free keyword selector tool that can be
found atwww.inventory.overture.com

Notice you have the number of times
people searched overture and their partner
sites in March 2007.
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A much better tool is the Word Tracker tool which has a paidoretsit also a
wonderful free tool that can be found here:

http://freekeywords.wordtracker.com/

VWORDTRACKER®

KEYWORDS The Leading Keyword Research Tool

@ Free Keyword Suggestion Tool

Keyword

| dog food |

dog food

366,061,205 searches ( last 90 days )

17929 dog food recall
3326 dog food
1723 pedigree dog food

You can also review the sites and AdWords of your competitors wikth hig
rankings to get ideas for appropriate keywords.

Make certain that the keywords you bid on are specific to your prodaet\ace.
Three words phrases are usually more targeted.

Also make sure that your keywords are:
a) Used in your ads
b) Included in the content on your landing page

¢) Include in the display URL in the actual AdWords listing.
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Create Different Ads for the Same Keyword

1. Don’t put all of your eggs in one basket. Itis a good idea to u#gla
AdWords ads, and have at least two different ads for each keywarg.g

2. Point one of your ads to a landing page containing matching keyword to
test the minimum bid.

Targeted Landing Page

1. Create one landing page for each keyword group.

2. Make sure the keywords appear in the landing page’s title, heaaltide
file name.

3. The landing page has to include content. It can't just be a jumpingtpoi
another message. The content on the landing page should be no less than
500 words. Make sure the keyword is in the first paragraph onrttimta
page, and that it appears at least two more times in the copy.

4. Your landing page should focus specifically on content relevant to the
user’s keyword search.

5. If a landing page is part of a good site that is valued by Googié help
your quality score. You might want to put your landing page on a site that
has a better reputation with Google.

Using Ad groups for Different Purposes

Ad groups are a great tool to test different keywords and prscingse it.

Create additional ad group for testing more keywords or usingeftfe@ariations
of the main keywords.

You can also create an additional ad group with the same keywdsss to
different pricing for them.
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Your Overall Website

1. Your website itself plays an important role in your success with évdé/
2. It must be high-quality and content-driven.
3. Itis a good idea to have 30 or more content and landing pages.

4. Make sure one of the pages contains your privacy policy, and thatgleere i
way to contact the site owner.

5. Having a site map is beneficial, as is making sure ther&o broken links on
the site.

The Displayed URL

Customize your displayed URL to get the maximum affect and yaisr QS.
1. Place the specific product name in the display

2. Create a directory page with the name of one of your keywords in it.
3. Eliminate all, hyphens and underscore in your displayed URL.

4. Capitalize your URL keywords
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What Not To Do When Opening and Running an

AdWords Campaign

Of course, with the “do’s” always come the “don’ts”, and theeesame major

“don’ts” that you should avoid at all costs both when you are opening an account

and when running an AdWords Campaign:

Clicks are not created equal.

Target customers by country or territory

anywhere in each location you select.

Available Countries and Territories

All Countries and Territaries -

Israel

Australia Add » |
Austria

Belgium « Remove |
Brazil

Canada

China

Denmark j

Highlight the countries or territories on the left where you'd like your ad to appear, then click ‘Add." Select as m

Selected&trie%&rritnries

All Countries g Territories

When setting up your AdWords, make sure that the choices you makeshréo
bring prospective customers to your site. If you sell food produdisdhaot be
shipped outside your country of origin, don’t choose all countries or all lgagua

when setting up your AdWords parameters.

Choosing the right countries is extremely important; otherwise gold @et a lot
of clicks from places you can’t do business with.
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Don’t Use Your Organization’s Name as the Ad’s Headline

Even if you have a good organization name suchA\asien’s rights
International”, don’t place it at the headline of your ad.

The ad is about what your visitors want — not about you!

Women's Rights E-Magazine
Learn the latest Intl News, Global
Trends/Events & Status Assessments!
www voices-unabridged.org

A

Don’t Send Your Visitors to Your Site’s Home Page

The Landing page you've prepared for the product (i.e.: e-magaziagjart of
the overall site (Women'’s Rights).

Make sure you are not sending them to the site’s home page wheoaithget
lost, but to the specific landing page you have prepared for this proskreice.

If you don’t remember anything else from this document, please reendhat

your AdWords must link to a landing page, and the landing page contetnbenus
relevant to the AdWords keyword. The AdWords must immediatedy ttak user
to a page with content specific to the keyword search that tedgeur AdWords

to show on the Google search page to start with. Failure eavftiiis guideline

will lead to getting the “AdWords slap”.

Women's Rights E-Magazine
Learn the latest Intl news, Global
Trends/Events & Status Assessments!
womensrightsinternational .com

Women's Rights E-Magazine
Learn the latest Intl news, Global
Trends/Events & Status Assessments!
womensrightsint.com/eMagazine

X
e
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Don’t use Too General Keywords

If your parameters are too broad, you will find yourself paying fokslfoom
viewers who are not potential customers.

For example: when trying to promote the Women’s Right E-Magazmuoean use
these words:

WOILETL [ =
women rights

rights

human rights

poOr WOIeD

WO TL

third world countries
poverty

career

ILI
1] r

And they might get visitors to your landing page but most likely thiédynot
subscribe to your e-magazine. These keywords will generats tlitknot sales.

Don't place AdSense ads on your Landing Page

You should never place any AdSense ads on your landing page. Thiseovikea
your site blacklisted.

Don’t Copy Your Web Pages

If you have more than one web page, don’t just copy and paste the paggEsdo
more landing pages or more pages in your site. Quantity is impbaaonly if it
contains quality content. Not adhering to this will cause Google t&lEayour
site.
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Don’t Use Page Generators

Make sure that any “enhancements” to the site are truly adding vaarae
programs that are often considered to be enhancements are atdtraihental in
terms of working with Google. For example, spam page gemsyataffic
equalizers, and directory generators, can actually lead to youlnesiig
blacklisted by Google.
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Conclusion

It is very important for Internet marketers to become awatbeofAdWords
Slap” and take steps to avoid it. It is also important thzes¢hat, while creating
a site that isn’t at risk for getting the “AdWords Slapjuees careful planning
and execution, it is in everyone’s best interest that controls dbtexprevent the
AdWords program from being abused.

As long as consumers have faith in the AdWords program, Interaréeters have
an opportunity to take advantage of this inexpensive and potentially highly
effective means of increasing website traffic and sal@ghout controls, users
would lose confidence in the system, and the system would no longer work.

Following the procedures for avoiding the “AdWords Slap” simplpines
following the standards for ethical and effective advertising.

1. Design your site to be Google-friendly, and you will reap greatnasyva

2. Make sure your AdWords campaign (the ad, the keywords, the landing
page, the displayed URL etc..) are all targeted and relavéme product
and its keyword

By making these changes you’ll constantly improve your Quality Soutdoe
able to get the best bids on your keywords. Soon enough you'll find that you wil
rise above the competition and start to knock them off!

Michael Jones

www. TrafficTycoons.com
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